A NEW ERA

Bordeaux has many great traditions, But diversity hasn't always been one.
At last this is changing, though. We met some of the professionals bringing
a breath of fresh air to the world &f grand chateaux and family ties
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Chinedu Rita Rosa,
regional representative
of Chiteau Dauzac,
Margaux, and wine
consultant (see p29)
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names and familics. The region ha
gr.md traditions and grear familics, but chis can
not always be a positive thing, particularly
when wlking about diversicy.
1t’s a subject that was raised recently
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broker before joining Kedge.

She released a statement carlier chis v
drawing attention 1o the lack of women at
the top level of the Bordeaux wine industry.
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chal bur often patrilineal wine indusery.
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which means thac even without ‘u'li\r}'\ trying
to exclude newcomers, there have
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AN HONEST CONVERSATION
Embracing diversity and inclusivicy means
E"lli“!." I‘.Il'[hk'r l]‘ n *l!l'll ““‘: on |'nill|.'{l'”1' Il'
10n. ]l means recognisi II&,’. srorics
\'\I winc l‘l‘n\\]l[.ln[
p29), who says she was
\ d with respect when she owned
a wine shop in Nigeria, importing wines from
Bordeaux chi but that when she moved o
the city full time and looked for
s roles with those same chateaux, they were
r less welcoming ‘now that Twas no longer
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It means also listening to Namracha

s launched her own suceesstul
wine brand, in part because she sent our more
than 100 job applications to chiteaux buc didn't
receive a \in‘:Ic |'c|\]_\'. Ihe end results in both
cases are success stories, but how many other

s unheard in similar circumstances?

‘As with women, black and other minority
winc pnﬂ- sionals in Bordeaux have
and prove their worth far more than white men
in the same situacion,’ Livar savs.

Changing this © ition of Ormous
benefir that diversicy always brought to
Bordeaux. I could have included here the brilliant
Michael Huang at Chateau de Bonnange, who
made his money building an e-commerce business
in China and now owns an cstate in P'i.‘ C
he is focusing on old-vine Malbec
Omar Barbosa at Le €

Best Sommelier of Mexico in 2011 and 2013, and
who first arrived in Bordeaux in 2007 to work ar La
¢ du Vin, Or Tunde Thompson, a Nigerian »
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wine expert who recently set up his own export
company in addition to his work as a consultant
for négociant Maison Riviére.

Or Jos¢ Sanfins, the director and CEO of
Chareau Cantenac Brown, a Margaux chird
growrth classified in the 1855 ranking. He has
been in the role for almost ewo decades, working
under three different owners and., as a resul, is
firmly part of the Bordeaux establishment. But
hl: d(“.'s"‘r ':lt t]-IL' ‘:XI‘L“:[’CL‘ PT‘J‘"“L‘ ac :III.

Sanfins was born in Purtug:ﬂ but moved ngt:d
three to the tiny island of Patiras, surrounded
by the Garonne river. His parents were vinevard
workers. He started our in the vines also, before
studying winemaking and viticulture at
Blanquefore agriculrural college and arrived ac
Cantenac Brown in 1989 as a trainee.

Celebrating diversity also means economic

diversity within the local communiry, cnsuring

it is not just the big-name chateaux that ger
recognition — Daniel Alibrand, for example, an
Adlantic deep-sea fisherman who is now a
winemaker at Domaine de L'Alliance in
Sauternes, or Vincent Quirac of Closigbis, who
boughr a hectare of vines in Graves after
chnnging from a career as a tour guidt: in the

Sahara. Or Sébastien Fontaneau in St-Yzans-de-
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creating his own brand, LOr des Terres.

This is a port city that has always welcomed
visitors from, and traded with, pretty much
cvery country in the world. Finding the storics
within Bordeaux that show this is still true is
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Chinedu Rita Rosa

Regional representative, Chateau Dauzac,
Margaux/wine consultant
‘Naija people are born entreprencurs,” says
Chinedu (ChiChi) Rita Rosa, using the word
that captures the confidence, resilience and
sense of identity of Nigerians. She has been
living in Bordeaux for six vears now; she moved
to the city in 2016 after 15 years in the wine
industry in Lagos, and now runs her own
mnsult.mn as well as representing Chateau
Dauzac across the African continent.

Rosa worked as a banker before moving into
wine after the death of her first hushand in 2008.
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point, but Rosa returned to Lagos to take over
as part-owner and director of his former
business, XO Wine Stores. Located in Tkovi, one
of the city’s most affluent neighbourhoods, she
built up the company’s range of classified
Bordeaux, Champagne and Cognac, and also
launched several wine education programmes.

I learned about wine while drinking on the
jul:'l,' she says. '\;igl:ri:l is a beer-drink 'mg socicty,

so | l.‘njl.‘.l_\'{'l.‘] shiﬁ.’ing [m}pk's opinions, and
learned abour importing. whnlmling. rc[:li]ing
and marketing. Wine education is part of thac”

She met her second husband — working in the
energy sector in Lagos bur originally from Paris
— in the store ar a wine education evenr, and
together they moved to Bordeaux.

“When 1 arrived here, | thuughr it would be
'.'IS}' }k,'l.'ﬂus‘.' ] I'l:l.l;.{ S0 mﬂ“-\' CONCIACTS, hut i.t *;.'It

like starting all over again. I wasn't taken
seriously, and instead it scemed that because
I was no longer commercially useful to them,

I had been relegated ro a third party, and there

was no understanding or valuing of my
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knowledge. 1 applied for a lot of jobs, without
a responsc. And [ am not the only person to
have had this experience. Why don’t you see
more black pc:uplt: in the Bordeaux wine

im.lustr_\'? There are many talenced 'E‘.IL‘H]’)IL' that
don’t want to come into this business because
they know what they will face.”

Rosa realised she had to make the business
side happen for herself. 1 love this town, love
the lifestvle. she savs. *You need to know vour
own worth and value, to set YOUT OWN [erms
and stick to them. So I decided to create my
own village. I launched the Bordeaux Business
Nerwork and began to make conracts, evenrually
launching my own consultancy business.

‘I am regularly the only black person in the
room at wine events. | want to encourage other
black entrepreneurs to come into this business,
because there is so much room o grow. L have a
20-year plan and am only ac the beginning of it -
1 want to stop making wine stuffy, bring in more
voung peaple, help inclusiviry. 1 h.m, a vision
when it comes to whart the Nigerian wine market
will look like and wanr to work wich partners
who understand that. Working across Africa, as
with any continent, requires expertise and local
knowledge. But the opportunities are huge”
www.vinesbyrosa.com



